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The Yo-Yo Braces for a Mini-Boom in 1990 


Duncan Sales Average 400% increase Per Year; Other Companies Report Impressive Gains 


"A good fad toy is like Frank Sinatra," writes Dr. Fad 
(Ken Hakuta) in his book, How to Create Your Own Fad and 
Make a Million Dollars. “It retires for a while, then makes 
another comeback. 

"Richard Knerr [of Wham-O] has found that every seven 
or eight years the fad cycle can be renewed because there’s a 
whole new crop of kids," Hakuta continues. “There is such a 
thing as fad ater 

If any immortal fad of the past is due for a resurgence, 
the yo-yo is overripe to take the country by storm again. All 
signs point to this year and next as being the big ones. The 
figures bear it out. This come-back is more likely to be a mini- 
boom than an all-out fad. 

Duncan Toys Inc., the world’s biggest yo-yo manufac- 
turer, saw an average increase of 400% per year between 
January 1986 and the end of fiscal year 1989, sales manager 
Tom O’Brien said. These numbers reflect a consistent 
growth pattern, not the start of a new fad, he said. 


No Wild Swings 


Indeed, no one in the industry really wants to see a return 
to the wildly swinging faddish popularity that the yo-yo en- 
joyed in the 1930s through 1960s. As Duncan’s long-time vice 


president of marketing Clyde Mortensen told us: “I’ve been 
through the reat yo-yo periods of the past, and there were 
some oy ig droughts in the in-between years." 

The bulk of the 400% increase in sales at Duncan oc- 
curred during the first two years, when yo-yos went from vir- 
tually no sales at all in 1985 to an increase of 1300% through 
1987. Sales have settled back into a “manageable” yearly 
growth of about 25% during the last two years, a rate that is 
continuing, O’Brien said. 

Furthermore, Duncan’s Mortensen reported that his com- 
pany had received “enormous orders" for yo-yos in January — 
a month in which orders usually fall off following Christmas — 
from Duncan’s two biggest buyers, Toys-R-Us and Walmart. 
Duncan now advertises yo-yos 52 weeks a year on television — 
and the results are er 

”There’s a direct correlation between our promotions 
and the popularity that results,” O’Brien said. Duncan is in 
the midst of its largest TV promotional campaign in history. 


Steady Year-Round Sales 


Further evidence that yo-yo sales are becoming a year- 
round phenomenon: “Toys-R-Us figures that about 60% or 
(CONTINUED ON P. 3) 


Donald Duncan’s Story is on Tom Smother’s Movie Agenda 


The idea of putting Donald F, Duncan’s life on film is 
not a new one to Tom Smothers. He discussed it in an inter- 
view in the first issue of Yo-Yo Times two years ago. This 
time around, it appears that his dream may come true. 

Donald Duncan (Sr.) is, of course, the man whose name 
is synonymous with yo-yos in the U.S. He first popularized 
the yo-yo, starting in about 1928-29, and helped whip the in- 
terest in yo-yos to a recurringly feverish pitch during the 
next three decades. Duncan’s life reads Fike one of those 
once-popular Horatio Alger novels, in which the hero rises 
from a life of poverty into a well-respected and successful 
niche in life through good fortune, talent and hard work. In 
addition to the yo-yo, he also introduced the public to 
Good Humor ice cream on a stick, invented the Eskimo Pie 
= fog the first to popularize the parking meter. He died 
in . 


The Rights’ Stuff 
SmoBro Productions, Tom and Dick Smother’s produc- 


tion company, has purchased the rights to the senior 
Duncan’s life story from his son, Don Duncan (Jr.). The 


Duncan name went along with the sale of the company to 
Flambeau Plastics in 1968. Flambeau still continues to 
market plastic yo-yos under the famous Duncan name. The 
ape 3 Duncan is still in the yo-yo business, however, with 

is own company, Playmaxx, of Tucson, Ariz., which makes 
“the world’s longest spinning plastic yo-yo." He is no longer 
connected with Duncan Toys. 

"I see the movie as a major theatrical release," Tom 
Smothers told Yo-Yo Times. Tom is no newcomer to the 
movie industry. After he and his brother broke up their act 
(temporarily) about 18 years ago, he went to Hollywood 
and starred in a number of movies, playing both serious as 
well as humorous roles. 

"The movie will take its form based on how much infor- 
mation we can get on this man, Donald Duncan, himself," 
Tom said. 


A Man and His Dream 


"I see the movie as being a little like Tucker," said Marcy 
Carriker, official spokesperson for SmoBro Produc- 
(CONTINUED ON P. 4) 
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e OVER THE FALLS e FLYING SAUCER e WARP DRIVE e TIDAL WAVE e BRAIN TWISTER e 


WE'RE ON THE MARKET 
America’s Best! ONE PIECE 
Wooden Yo-Yo 


e Tournament Quality « Dynamically Balanced 
e Spectacular Finishes e Custom Designs, Labeling 
e Rhinestones & Holograms 


Watch for: 
e Limited Edition Yo-Yo Announcements 


e American Spinners Jackets 
e Yo-Yo Cards 


American Spinners Yo-Yo Corp. 
57 Willowbrook Blvd. Suite 406 
Wayne, NJ 07470 

201-785-1555 

Ask for Bill Cress 


JFTOAOHOLOW SH1 ® NOISNAWIC GHYIHL *YVLS SVX31 ° NOOW SH1L 4YO4 HOVSY 


e GEMINI HOOPS e SPAGHETTIe MAN ON THE FLYING TRAPEZE e THE BUZZ SAW 


THE ELEVATOR e SHOTGUNe SPLIT THE ATOMe THREE LEAF CLOVERe BOW TIE®e 


Dear Yo-Yo Times Readers: 
If you believe in what we are doing, 
please support our advertisers 


and tell them the reason why. 
--The Editors 
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business in yo-yos last year came during the ast 6 months of 
the year,” he said. “Yet some people still think of yo-yos as a 
spring and summer toy. Toys-R-Us and Walmart say there’s 
a big i ec [in the sales of i He noted that i 
been placing yo-yos in the very desirable position near the 
eo ee counters. “You've got to be good to be up there,” 

e said. 

Typical of the early sales spurt was the experience Dun- 
can had in Hawaii in 1987. An extremely successful promo- 
tion in that state, with a population of only 1 million, sold 
365,000 yo-yos in a six-month period. 

"One grocery wholesaler called and said he had been get- 
ting requests for yo-yos and asked if I could sell him some,” 
O’Brien said. “He sold something like 50,000 yo-yos on the Is- 
land of Maui. A toy distributor in Honolulu said he thought 
he could sell some — and they took off like crazy. We were 
shipping them by air daily. 


Just Sort of Happened 


"It just sort of happened by itself. No one promoted it. 
Then, after it started, we sent over some TV commercials 
that were broadcast on the local stations. Because of the time 
difference, our national cable advertising was not hitting the 
market [children] during an acceptable time frame," he 
said. 

"I heard that kids were trying to buy every color of Im- 
perial made. Some friends who visited Hawaii duri i 
period told me that everywhere you went there was a kid with 
a yo-yo," O’Brien said. 

0, even though it could happen again, it’s not likely that 
yo-yos will reach the national fever pitch of popularity they 
enjoyed in the ’30s and ’50s, when virtually every kid in every 
city owned one and oy with it. But such a huge boom is 
not necessarily healthy for the industry. The iat big 10-yo 
boom in the early 1960s nearly drove Duncan out of business. 
By the time the company had tooled up to meet the unprece- 
dented demand, the boom collapsed, and Duncan was stuck 
with huge stocks of product it couldn’t sell. As a result, the 
company went bankrupt in 1965 and almost disappeared. 

A Long-Lasting Sport 

Fortunately, today’s mini-boom appears to be underway, 
but at a much less hectic pace, which means that the yo-yo is 
enjoying a modest but steady increase in aa This 
time around, we hope, the Aly will be recognized as a long- 
lasting sport rather than a brief fad. 

Duncan is not the only yo-yo manufacturer experiencing 
a spurt in sales. “We’re extremely encouraged from the in- 
crease we’ve seen in sales since Christmas," Yomega chair- 
man/CEO Alan Amaral told us. “Normally our sales fall off 
after Christmas, but this year our January reorders have been 
very, very strong. They’re up about 30% over last January.” 

Any idea why? “People who have a Yomega show it to 
people who don’t have one, and they suddenly want it," he 
speculated. “I think we are definitely ready for an intensified 
interest in yo-yos. I think it will really start to blossom this 
hp perhaps end in a crescendo by year’s end and early 
in : 


Consistent Sales Growth 


Sales of Yomegas, “the yo-yo with a brain," have been 
coming not in “peaks and valleys,” but rather with a “constant 
growth in sales — and those levels of growth are holding. It’s 
very encouraging,” Amaral said. 

_Even though he is now president of Playmaxx of Tucson, 
Ariz., and no longer connected with the company started by 
his father that bears his family name, Don Duncan has 
watched the yo-yo business go through its up and down 
periods for most of his life. And this year, he predicts, will be 
an UP year. 


"Judging from the orders we’ve gotten so far in January, 
it’s going to happen this year," Don Duncan said. “Orders are 
way up. They're at least doube over this period last year. The 
traveling yo-yo exhibit [see seperate story in this issue] is going 
to help generate additional interest." 

outlook for yo-yos is so great that several new com- 
ies have entered the business. Heartland Homes Inc. of 
nver, Colo., for example, which makes classical toys such 

as playhouses, blocks, trains and cars out of wood, is intro- 
ducing a line of solid hardwood yo-yos made from American- 
grown birch. “There’s really pothis more classical than the 
yo-yo,” company president Peter Uliman said. “Its popularity 
seems to be reemerging, so we felt we would like to par- 
spate in it. The yo-yo certainly fits right into our product 


e. 

“One of my friend’s sons saved up and bought a Ninten- 
do, and now it’s for sale," Ullman said. “Our products offer 
old-fashioned value and activity. Kids and parents both are 
getting leery of [the high-tech toys]. There’s a strong under- 
current of ’return to the basics,’ he said. 


Video is Best Seller 


The “Smothers Brothers Yo-Yo Man Instructional 
Video," released in late 1988 by Kodak, quickly climbed up to 
the number-one best-selling video of that company’s line. At 
last count, it had sold more than 200,000 copies. Many of 
these come with a free Yo- Yo Man yo-yo made by Hum- 
mingbird. In January, the entire Kodak line of videos was ac- 

uired by and is now being distributed by Wood Knap 
ideo of Los Angeles. (See seperate story under BRIEFS in 
this issue.) 

Even the demonstrators are finding more calls for their 
skills. “I’ve never done a corporate picnic before, and I had a 
call to do two in November," Dennis McBride of Saugus, 
~ said. “And they purchased a total of almost 2,000 yo- 
yos 

"I personally sense from talking with people who attend 
my demonstrations that we are just on the threshold of a new 
growth of interest in yo-yos. I don’t expect a big, big onrush 
of interest [such as in the ’50s], but I do see little pockets of 
interest developing across the country." McBride is the fea- 
tured demonstrator/teacher on two tapes he produced, “Den- 
nis McBride’s Gallery of Unbelievable Two-Handed Yo-Yo 
Tricks” and the “The Know- Yo, Yo-Yo Video”, both of 
which continue to sell briskly. 


Nostalgia Appeal 

When seeking an explanation of why the yo-yo is coming 
back, don’t overlook the nostalgia appeal, especially on the 
part of the so-called “yuppie" generation, most of whom are 
now reaching or have already reached that magical age of 40, 
when the tendency emerges to seek to rediscover the things 
and toys that you enjoyed and played with when you were a 
child. For one thing, your own children have begun to reach 
the age that they can also enjoy these oe you want to 
make sure they experience some of the fun that you did in 
your youth. “As a child grows older, he sees the same toy 
again and again, at each stage through different eyes,” Dr. 
Fad says. “Even adults have nostalgia kicks over some 
treasured toys....They say, "Hey, I loved those things and I 
haven’t seen one for a long time. I’d better get one.” 

Nostalgia is such a potent force these days that long-time 
nostalgi Joe Franklin, “The King of Nostalgia," 
published the first issue of his new magazine, Nostalgia, in 
January. Franklin is the host of his own top-rated radio talk 
show and weekly “Memory Lane Party" radio program and 
has written 12 books on nostalgia. The magazine “has been 
created to bring back the quality and values of the ’good old 
days’ to Americans," Magazine Week said of the new publica- 
tion. 
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Smothers Prepare Duncan Movie 


(CONTINUED FROM P. 1) 

tions. Tucker is the true story of a man who dreamed of 
producing the world’s most advanced car — and almost suc- 
ceeded. Both Tucker’s and Duncan’s lives had ups and 
downs, yet Tuckerthe movie is a positive, inspiring, uplifting 
movie about a man and his dream. 

”Tom has wanted to do this movie about Donald Duncan 
for a re time,”Carriker said. In addition to compiling the 
historical information for the film, SmoBro Productions is 
also in the process of trying to interest a Hollywood studio in 
producing the feature-length film, she said. 

Who would play the role of Donald Duncan? Tom 
wouldn’t say, but Clyde Mortensen, Mee for Dun- 
can Toys since 1960 (minus a few years in the middle when 
he “retired”) and who knew the senior Duncan, tells us that 
“Tom Smothers has a similar physical resemblance both fa- 
cially and around the eyes to Donald Duncan. He (Duncan) 
was an intense person, but he could be funny, too.” 

We'll have to wait and see what’s on Tom’s mind. 


SHOPTALK 


We Need Your Help! 


We hope you’re as excited about this biggest-yet issue as 
we are. Our advertisers made it all possible. This issue will 
be distributed at the New York Toy Fair in mid-February. 

Whether future issues will continue to grow is entirely up 
to you, our readers. 

How can you help? 

(1) If you believe in what we are doing, please support 
our advertisers and tell them the reason why. They advertise 
in here to help them reach you. Reach out and buy some- 
— ‘ou see advertised in here. 

2) Write to us. Write for us. Write with us. We need 
your contributions. Send us a new trick you’ve invented, or a 
new way of presenting an old trick, or a new patter to go 
along with a classic trick. Write us a letter. Tell us how much 
you like us. How much you dislike us. Send us a tip. Propose 
a workshop for the July conference. Send us your report 
card. Tell us what you’re doing. Tell us about an old yo-yo 
pro you know that we should write about. Send us a 25-year- 
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Creative Communications Inc. 
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old picture of you winning the state championship when you 
were a kid. Tell us about the first yo-yo man or woman you 
ever met. Keep us up to date on your yo-yo collection. Send 
us your yo-yo stage name. We want to know about that con- 
test you’re running. When is it? Where? Who’s invited? Who 
won? Write a letter to one of our advertisers and tell them 
how much you appreciate their ad in here, and send a copy 
of the letter to us. Put a few of your tricks on video tape and 
send them to us. Run a classified ad and pick up a few new 
friends, Argue with something Professor Yo-Yo says. 

Get the idea? 

(3) Introduce Yo-Yo Times to someone who likes to yo- 
yo and has never read it. If they never tried yo-yoing, teach 
them to yo-yo, then introduce them to Yo-Yo Times. 


Mark Your Calendar for IJA/Yo-Yo 
Conference in Los Angeles in July 


The First International Yo-Yo Convention is on for July 
17-21, 1990, at the University of Southern California at Los 
Angeles (UCLA). 

The yo-yo convention will be a part of the much larger In- 
ternational J ne Association annual convention, which is 
scheduled for those dates. We will be piggybacking on their 
efforts. 

We are currently —— with the IJA to schedule a 
series of yo-yo-oriented workshops and performances that 
will complement the IJA’s juggling workshops, contests, 
stage shows and so on. 

All registrations and other arrangements will be made 
through the IJA, not through Yo-Yo Times. Anyone can at- 
tend an IJA convention for one day; to attend more than one 
day, you have to join the IJA, which is a modest investment 
of $20 per year. Your membership includes a subscription to 
IJA’s delightful magazine, Jugglers World. 

If the idea intrigues you, contact the IJA directly. Write 
to Tom Benneti, 1320 Louisiana, Akron, OH 44314, 216/753- 
1185, and ask for information on joining the association and 
attending next year’s convention. 


Put on Your Own Yo-Yo Workshop 


If you have a yo-yo-related workshop idea you'd like to 
present, send it along to us at Yo-Yo Times, Convention 
Workshops, P.O. Box 1519, Herndon, VA 22070. Here are a 
few ideas for workshops that have already been suggested: 
beginning, intermediate, advanced and two-handed 
workshops; yo-yo woodcarving; how to develop a routine; 
spin tops and other spinning toys; how to make money yo- 
yoing; and how to make yo-yos. Do you have any other ideas? 
Send them along. 


There’s Still Time to Send 
Original Tricks for New Yo-Yo Video 


Due to a delay in receiving the video equipment we will 
use to produce the Yo-Yo Times New Tricks Video, there’s 
still time for you to send us a video of your new tricks. 

Develop your own original yo-yo trick or tricks. “Com- 
bination tricks” combining several older tricks into one 
smooth routine, are especially welcome. Videotape yourself 
doing the trick on your VHS home-video camera and send it 
in. Complete instructions on how to do this were included in 
our last issue. If you do not have a copy of those instructions, 
please phone or write for a set, or use the form on page 23. 

Please send original tapes, not copies. (But be sure to 
keep a copy for yourself.) The new deadline for getting your 


1-800-888-5847 
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3003 Arapahoe Steet 
Denver, Colorado 80205 
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tricks in to us is March 31, 1990. 

Send your original-tricks video by March 31, 1990, to 
“New Yo-Yo Tricks Video,” Yo-Yo Times, P.O. Box 1519, 
Herndon, VA 22070. 


National Yo-Yo Day set for June 8; 
Plan Your Local Celebrations Now 


How do you plan to celebrate National Yo-Yo Day this 
year? Never heard of it? That’s because this is its first year. 

Officially, National Yo-Yo Day is June 6, the anniversary 
of the birth (in 1892) of the late Donald F. Duncan, whose 
name is practically synonmous with the yo-yo. However, be- 
cause Duncan’s birthday falls on a Thursday this year, actual 
celebrations of the first National Yo-Yo Day will be held on 
Saturday, June 8, 1990. 

The idea sprung from the fertile mind of “Yo Master" 
Dan Volk, who is now working as promotions and creative 
director for Hummingbird Toy Co. Dan proposed that the 
day be listed in the 1991 edition of Chase’s Annual Events, an 
idea that Chase’s has okayed. 

"It will be in the 1991 book," Chase’s editor Mary Eley 
told us. Just because the day won’t be listed until the 1991 edi- 
tion, “There’s no reason you couldn’t celebrate it this year," 
she said. “There’s nothing official about being listed in the 
Annual." 

Chase’s Annual Events was started in 1957 by Bill Chase, 
who at the time was a librarian for the Flint (Michigan) Jour- 
nal. “He had os Sages for information about special days and 
a, and he had to track them down. It occurred to 
him that there ought to be a resource where they were all 
listed," she said. 


School’s Out, Weather’s Good 


Dan called Don Duncan, the yo-yo pioneer’s son, who is 
now president of Playmaxx (and is no longer connected with 
the Duncan Toy Co.), to find out when the younger Duncan’s 
father was born. He was delighted to learn that the day was 
June 6. “School’s out in many places, and the weather is nice 
in early June," Volk said. 

The “official” celebration will be held at Arcade Park, 
near the Hummingbird plant in Arcade, N.Y., on Saturday, 
June 8. “But anyone can hold a local celebration anywhere,” 
Dan said. 

The day will consist of (according to Volk’s application): 
“A celebration of yo-yos and yo-yo playing, held on June 6 
(1892), the birthday of Donald F. Duncan, the great 
popularizer of the yo-yo. There will be yo-yo exhibits, 
demonstrations, classes, contests, prizes and giveaways. Free 
admission. A brief ceremony will be held explaining National 
Yo-Yo Day and its significance." 

Dan invites anyone with an interest in yo-yoing to plan a 
celebration in their community. Drop him a line at Hum- 
mingbird Toy Co. Ltd., 32 Water St., P.O. Box 276, Arcade, 
NY 14009, and tell him what festivities you are planning in 
your local community. Also, send a copy of your letter to us 
at Yo-Yo Times and we'll mention it in an upcoming issue. 


A Yo-Yo Coincidence 


Coincidentally, the Annual is published by Contemporary 
Books which, under its previous name, Henry Regnery Co., 
published the first edition of Helane Zeiger’s World on a 
String in 1978. (Zeiger’s book was republished last year by 
Tom Kuhn Custom Yo-Yos in San Francisco.) Contem- 
porary Books specializes in general adult trade books includ- 
ing sports instruction, cook Socks and other general-interest 
books. The 1990 Annual is available for $27.95 plus $2.50 
shipping and handling from Chase’s Annual Events, 180 N. 
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Official : 

ROY Ha 
ROGERS { A’ 

Limited Supply! Ske, 

® Mint condition 

* Wooden Axle 

© Good sleeper and looper 

¢ Beautiful old-time plastic 

® Ideal for two-handed tricks 

¢ Original spare string included 


¢ A collectors item discovered after 40 years 
Get them while they last! Send to: 


TOM KUHN YO-YOS LTD. 
2383 CALIFORNIA STREET 
SAN FRANCISCO, CA 94115 

~ PHONE ORDERS: 415/921-8138 


- 


Single Yo-Yo: $10.00 


10 Yo-Yos in Rare Display: 
$90.00 Postpaid 


Michigan Ave., Chicago, IL 60601. The 1991 edition will 
come out in November, and its price will be $29.95 plus $2.50 
shipping and handling. 


“Return of the Yo-Yo” Debuts March 24 


“The Return of the Yo-Yo,” a museum-quality traveling 
exhibition celebrating the world’s greatest toy, will begin its 3- 
year tour of the U.S. at Hilltop — Center in Rich- 
mond, Calif., March 24-April 22. The show was put together 
by Hilltop marketing director Lance Lew and show curator 
Shelia Hoban. We'll report in more depth on the exhibit in 
our next issue. If you live in the San Francisco area, plan to 
visit on opening day. For details, call 415/223-6900. 


Fast Eddy Does It Again: Sets New 
World 1-Hour Looping Record 


Edward “Fast Eddy" McDonald, promotions coordinator 
for Touch the Sky in Toronto, has set another world’s record. 
This time it’s the record for the greatest number of “Loop 
the Loops" in one hour. 

Eddy set his new record of 7,962 loops, officially recog- 
nized by the Guiness Book of World Records, topping the old 
record set in 1988 by Luis Salamanca of Columbia, at Science 
City in downtown Toronto as a Christmas promotion. 

"We got an awful lot of press coverage,” he said. 

Guiness rules require would-be record setters to use a 
one-piece wooden yo-yo, to continue looping without stop- 
ping (if you stop, the record-breaking attempt is over), using 
a 34 1/2-inch string. The rules also state that if the string 
breaks, it’s all over; therefore, Eddy used nylon kite string. — 
The rules do not require “perfect" loops — which would be vir- 
tually impossible due to the string’s twisting one-half turn 
with each loop. 


More Than Two Loops a Second 

Instead, Eddy let the yo-yo Le unwind itself while 
looping back every few loops or so, and still managed to con- 
tinue without stopping. “It’s a matter of flick and untwist as 
you go along,” he said. “You've got to go fast — more than two 
loops per second." 

To validate the record-setting effort required three offi- 
cial counters, who tallied every loop, as well as three wit- 
nesses and three timers. } 

The company he works for, Touch the Sky, 21 Goodrich 
Rd., Unit 6, Toronto, Ontario, Canada M8Z 6A3, 416/252- 
3200, is a distributor for Yomega products in Canada. His 


The HOTTEST Toys. 
Are COOL TOYS... 


SUPER 
CUBE.. 


who says balls 


have to be round? 
Super Cube’s wild 


bouncing action 
Proves that it is 
now hip to be 
square. 


Our Balls 
Have An Edge. | Are Tops. 


P.O. Box 162 Mound,Mn 55364 


is it a yo-yo that 
spins like a top? 
Or is it a top that 
. Plays like a yo-yo? 
_One thing’s for 
sure, YO-TOP is the 
“hottest yo-yo and 
coolest top around. 


Our Yo-Yos 
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Send me the SUPER CUBE. 
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Send me the YO-TOP. 
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SLO~YO.. 


Superlative Handmade 
Yo-Yos 
Native & Exotic Woods 


Send For Your Free 
Color Catalogue 
ken picou design in wood 


montview 
austin, tx 78756 


next goal is to go after and better two other yo-yo records in 
the Guiness book: the 3-hour looping record and the 5-day 
continuous play record. The latter record, which sounds like 
the most grueling marathon event imaginable, does permit 5 
minutes of rest per hour, which can be accumulated over a 
period of several hours and taken at one time. 


Tell Us, Dr. Freud, Why You Dream 
of Entering the Yo-Yo Business 


Sigmund Freud selling yo-yos? Yep. The great foundi 
father of modern peychoanay died he 1939 and, so = 
we know, was unable to play with a yo-yo without analyzing 
its psychological significance. 

Freud might be ovenorea to learn that his likeness has 
debuted on the side of the new “RxFreud Prescription for 
Stress” line of toys. The most recent addition to the RxFreud 
line of stress relievers is the “Stress Yo-Yo," which is sold in 
department stores such as Macys, the May Co., Service Mer- 
chandise and Spencer Gifts as well as in some mail order 
catalogs. 

"We can only sell to retail stores, with a minimum order 
of 24 yo-yos,” explained sales rep Karl Lawson, of Hyman 
Creative Products Group, 1404 Riverport Dr., Maryland 
Hts., MO 63043, 314/739-1990. So, please don’t call them and 
try to order just one or two yo-yos, thank you. 

Hyman Products is “a leading wholesale distributor of un- 
usual and unique novelty and impulse gift items,” Lawson ex- 
plained. Within the last few months the company received 
what Lawson estimated was $40 million worth of free 
publicity when it imported 50 tons of the Berlin Wall into the 
US. and began marketing it through gift and other retail 
stores. As he explained it, “Talk about being in the right 
place at the right time!” 


Part of a Product Line 


_ .Hyman’s line of RxFreud Prescription for Stress products 
includes an Electronic Screaming Ball, an Electronic Laugh- 
ing Ball, an Electronic Exploding Ball, a Squooz Ball, an ex- 
ecutive Decision Maker, Executive Stress Bubbles, the Shat- 
ter FX Coaster (which emits the sound of breaking glass 
when you set a cup on it), an Electronic Screaming Golf Ball, 
the Stress X & Stress Squeezer Keychain, an Executive Pad- 
dle Ball and similar types of “adult toys.” 

The Stress Yo-Yo, which retails for about $9, has “an in- 
ternal clutch like a brain that automatically brings the yo-yo 
back to your hand,” Lawson said. 

The ¢lutch mechanism looks very much like a similar 
clutch mechanism marketed by Yomega Corp. So much like 
it, in fact, that Yomega has taken action to prohibit the sale 
of the Stress Yo-Yo, which is made in Taiwan, in the U.S. 
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"Hyman contacted us in June 1989 and asked for samples 
and quotes and that sort of thing,” Yomega chairman an 
CEO Alan Amaral said. “They were interested in the 
—— line, but it was a little too pricey for them," he al- 
eged. 


Alternative Suggested 


"As an alternative, we suggested the Playmaxx Ad-Yo, 
which we would act as a representative for. We went so far as 
to ask them for copies of the Freud artwork, which we had 
duplicated on to different models of Playmaxx Yo-Yos. That 
was the last we heard from them. 

"Then," Amaral continued, “lo and behold, a few days 
before Christmas we learned through one of our sources in 
Stockton, Calif., that they were supplying them through 
Macys....When I got a sample of [this yo-yo], I filed a com- 
plaint with the U.S. Customs Service District Director on 
Jan. 3 and gave them a complete scenario of the yo-yo and a 
copy of the Yomega patent....We are waiting for customs to 
take action, and other actions are contemplated,” Amaral 
said. “Our main complaint is with the source in Taiwan and 
= — that it is our technology that has been copied," he al- 

eged. 

P When asked about Yomega’s possible action against his 
company, Lawson replied: “We get patent challenges all the 
time. I’m not really concerned about it...I don’t really see 
that we’re going to steal any market share from them 
gre This is not a toy for a kid. This is a grown-up item 
or executives." (Hyman Creative Products Group, 14042 
Riverport Dr.; Maryland Hts., MO 63043, 314/739-1990 or 
1/800-458-5009; Yomega Corp., 1641 N. Main St., Fall River, 
MA 02720, 617/672-7399.) 


It’s a Yo-Yo! It’s a Top! It’s a YO-TOP! 


Look, down on the floor! It’s a yo-yo! It’s a top! It’s YO- 
TOP! 

"I can’t believe no one ever thought of it before," Yo-To 
inventor Aaron Moriarity told Yo-Yo Times. The 27-year-old 
inventor has been inventing and designing new toys for 11 
years for companies such as Hasbro and Tonka. “I always 
liked yo-yos,” he said. “I wanted to start my own company, 
and the trend has been back to basics, so I wanted to do a 
basic toy, but with a twist. 

"The idea of err: the yo-yo and the top together came 
to me when I saw a red racer top. I turned it sideways and I 
could see what it would look like as a yo-yo. So I designed a 
prototype." It worked. 

The Yo-Top looks like a regular yo-yo with elongated 
cones sticking out from both sides. The cones are gripper 
disks, and they come to a point in the center area of the Yo- 
Top. 

You can use the Yo-Top just as if it were a standard yo- 
yo. To use it as a top, you grip it og ald the two outside 
disks and pull the string out quickly. The disks are free spin- 
ning (the production models will have a ratchet arrange- 
ment). As the yo-yo, or inner, portion of the Yo-Top con- 
tinues to spin, the string winds back up into the top. You then 
set the Yo-Top on the ground and let it continue its spin on 
the point. 

The device is more difficult to explain than it is to use. 

_ To jazz up the toy, it comes with multi-colored, dyed 
s 5 
Moriarity will show a prototype of the Yo-Top at the New 
York Toy Fair, along with another toy he has invented, the 
Super Cube, a square-shaped “superball.” He expects to 
begin delivering product to the stores in 2 or 3 months. The 
Yo-Top will retail for $5.99. (Cool Toys, P.O. Box 162, 
noua, MN 55364, 612/472-8702.) : 


Quality Wooden Yo-Yo Parts (Halves and Pegs) 
from W.J. Cowee, Inc. 
W.J. Cowee is a 91-year-old wood-turning company that 


manufactures quality wooden yo-yo parts 
at an affordable price, with dependable delivery. 


o Order parts unfinished, finished in clear varnish, or 
choose from a rainbow of child-safe enamel colors. 


o Order parts ready for you to assemble. 
o Order parts ready to package as kits. 


o Order our standard yo-yo parts or ask us to quote on your 
own custom design. 


o Quantity orders only, please (5,000 pieces or more) 


We also turn other wooden toy and game parts: tops, wheels, balls, doll heads. 
For more information, samples and quotes, contact: 


Jim Vincent 

W.J. Cowee Inc. 

Box 248 - YT 

Berlin, NY 12022 

518-658-2233, FAX: 518-658-2244 
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THE KLUTZ YO-YO BOOK $9.95 
A complete compendium of 
yo-yo tricks and history. 
y Everything from Rock-the- 
/ Cradle to Shoot-the-Moon. It's 
/ all here: 83 pages lavishly 


/ illustrated, photographed, and 
i / packaged with our own maple wood 
f yo-yo. Also available: 4 different 
/ Tom Kuhn yo-yos. For a free 
/ catalogue, write Klutz Press, 2170 
wv Staunton Ct. Palo Alto, CA 94306. 
Dept. Y 


NEW YO-YO BRIEFS 


e Woodkrafter Kits, 42A N. Elm St., Box 808, Yar- 
mouth, ME 04096, 207/846-3746, offers two wooden yo-yos: 
(1) The Mini Yo-Yo is an inexpensive, ae small-size 
yo-yo for little children. It doesn’t sleep, but it’s a good 
starter yo-yo. It retails for $1 and is sold in buckets of 60 and 
96 pieces. (2) The Elite Yo-Yo, a classic wooden yo-yo that 
retails for $4.95, is “machine turned by us," marketing direc- 
tor Julie McMurry told us. Pieces can be custom imprinted 
through a woodburning process, she said. The 10-year-old 
company has “been in yo-yos for about a year," she said. The 
company markets a variety of wooden kits, including model 
boats, cars, trucks and so on, and “there seemed to be an ob- 
vious transition to finished toys — toys that are playful but not 
too expensive." Woodkrafter markets through gift shops and 
independent specialty toy stores. 

e Hummingbird Toy Co. Ltd., 32 Water St., P.O. Box 
276, Arcade, NY 14009, 716/492-5120, is bringing out its 
Trickster line in several new color combinations of oranges 
and reds. 

e Talk about a razzle-dazzie yo-yo! The new “Space Age 
Yo-Yo" known as “The Turbo Sparkler" from DaMert Co., 
2476 Verna Ct., San Leandro, CA 94577, 415/895-6500, is a 
real dazzler. (DaMert is the largest distributor of science- 
oriented toys in the U.S., Bill Hanlon in product develop- 
ment told us.) The plastic yo-yo is thoroughly unique. 
Emanating from the edge of both sides of the yo-yo are a 
score or so of “diffraction grating fins." When you operate 
the yo-yo up and down, centrifugal force causes the fins to 
flail outward in a star-like pattern. It’s beautiful to watch. 
Catches the eye every time. One drawback: The fins make it 
nearly impossible to do any advanced tricks with the yo-yo, 
but it’s a Se little model to grab attention at the beginning 
or end of your act. It makes a great “Skyrocket. If you can’t 
find it in your local toy store, it’s available for $5 plus $2.50 
shipping and handling directly from the manufacturer. 

e Heartland Homes Inc., 3003 Arapahoe St., Denver, 
CO 80295, 393/296-5552, which got its start in the toy busi- 
ness in 1986 with a 6-foot Victorian-style wooden playhouse 
and now sells other wooden toys such as cars, tractors and a 
build-it-yourself birdhouse kit, is expanding its line to include 
traditional toys such as yo-yos, blocks and string beads, com- 
pany president Peter Ullman told us. “We plan to start with 
a couple of wooden yo-yos. We’ll put our logo on the back 
and a set of characters on the front, for a total of six different 
yo-yos. The overall vision for the company involves develop- 
ing the characters for books, games and other toys, beginning 
next year, When we’ve mentioned yo-yos to dealers, we have 
seen a tremendously enthusiastic response. They remember 
yo-yos from their own childhood. It’s something they can play 
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with themselves.” Toys such as yo-yos “harken back to 
simpler times, of more Ginieehacsdabte values. I think kids 
like toys they can do something with and can develop a skill 
with. That’s the value that underpins Nintendo, and the yo-yo 
offers the same value in a much simpler form. It’s a little like 
a sport." Prices of the Heartland yo-yos will be about $5 
retail, he said. 


THE YO-YO COLLECTOR 


Now, That’s a FANCY Yo-Yo 


This may be the world’s most classy — and rare — plastic 
yo-yo. It’s certainly one of the heaviest, weighing in at more 
than 3 1/2 ounces. 

It’s a custom-made “laminant" yo-yo made for Ralph Wil- 
son Plastics Co., Temple, Texas, by Design in Wood of Aus- 
tin, Tex. Wilson is “the largest manufacturer of decorative 
laminant in the U.S.," explained Tod Vogelsinger, manager of 
pane relations for Wilson. Most people have heard of 

aminant under the trade name “Formica,” which Vogel- 
singer laughingly calls “The F Word" because it is the name 
used by Wilson’s chief competitor. “They [Formica] have 
been around for 75 years. Our company is only 34 years old, 
but we’re the biggest," he said. 


200 Colors and Designs 
Wilson’s laminant is sold under the brand name Wil- 
sonart and comes in 200 different colors and designs. “It’s 


the hard surfacing material that you find on your kitchen 
counters, desks, countertops, cabinets and so on," he said. 
“It’s used by cabinet shops, furniture manufacturers and 
other fabricators. We make sheets of plastic that you apply to 
wood to add a color or design that carries with it a lot o 
strength and hard-wearing capabilities." 

Wilson decided to commission Ken Picou of Design in 
Wood to design a special yo-yo to spo ight the company’s 
special product known as “Solicor." “This is a solid-colored 
laminant," Vogelsinger explained. It’s difficult to explain its 
special properties in words, but we’ll try. Look at the edge of 
a desk that is covered with a laminant. Most such edges have 
a solid colored line that goes completely around the edge 
where the plastic has been cut and its edge shows through as 
a solid, non-matching color. With Solicor, the color goes com- 
pletely through the plastic. 

The layers of plastic, piled on top of each other and cut 
across in a manner similar to the way sheets of wood are 
glued together to make the Hummingbird Trickster, present 
a lovely, striped or layered rainbow effect. 


Promote a Product 


"We wanted to promote our product," Vogelsinger said. 
“We try to come up with new promotion ideas whenever we 
can, to wake people up and help them keep in touch with 
what’s happening. We’d been thinking about yo-yos for a 
while, ‘ait we’ve all seen that yo-yos are having a resurgence 
in popularity." 

as, getting one of these fine yo-yos is almost impossible. 
Wilson ordered only 70 of them, and they’ve all been given 
out to the company’s top customers and to journalists who 
write for interior design magazines. 

"One editorial writer called me and said, I haven’t played 
with a yo-yo since I was a kid. I she with that one for 2 
hours when I got it, reliving my childhood.” (Ralph Wilson 
Plastics Co., 600 General Bruce Dr., Temple, TX 76503; 
a in Wood, 5508 Montview, Austin, TX 78756, 512/454- 


ee 


"THE BEVERLY HILLS" 
Exotic Hardwood Yo-Yo 


Multi-Laminated, Extra Large (3 1/8") 


$19 + $2 handling, or 2 for $38 postpaid 
Satisfaction Guaranteed 
Custom Imprints Available 


A Beautiful Addition to Any Yo-Yo Collection 
(Plays Well, Too) 


Write for Free Catalog 


WOOD OF A KIND 


5767 W. Adams Blvd. 


Los Angeles, CA 90016 
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COLLECTING LETTERS 


Sterling Silver Yo-Yos, continued 


In your past two issues I have seen two articles regarding 
sterling silver LF so 

I recently picked up one at a local antique shop. 
However, it is not made by “Gorham” like the other two 
[mentioned in the earlier articles]. Mine says “L.S.M. Sterling 
Cover" on it. It has a very high relief filigree design with a 
round circle in the center for engraving one’s initials. 

I have been nag oy, woe yo-yos for years and have 
hundreds of them, and I have never seen a yo-yo as beautiful 
as this one. Has anyone seen one like it? 

Richard Nye 
Chico, Calif. 


What’s a Collectible Worth? 


Tama big collector of yo-yos but have no way of knowing 
the quality of the yo-yo or how much it is worth balote I buy 
it from someone. 

_ _Iknow Yo-Yo Times is a great way to buy old yo-yos, but 
without knowing the quality and value of a yo-yo, we might 
get an old yo-yo at a bad price. We might also get a bad yo-yo 
at a price we think is good. 

I would also like to see a list that rates yo-yos based on 
the types of tricks you can perform with them. 
Brandon Mitchell 
Sun Valley, Calif. 


COLLECTING BRIEFS 


_ © How do you store your yo-yo collection? Chuck Zor- 
nig, managing director of the International Yo-Yo Institute, 
1030 N. Dearborn, #309, Chicago, IL 60610, 312/988-YOYO 
(9696), has an estimated 1250 yo-yos in his collection. He 
tells us he stores them in 18-inch-diameter 35mm film cans, 
which are available from Eastman Kodak for about $18 each. 
Check local film stores. Each film can holds about 52 yo-yos, 
2 1/4" in diameter. “They make a terrific display, too," Zornig 
said. “An ——_ of yo-yos looks like a giant hors d’oerve 
tray." Another idea for displaying your yo-yos is to use an old 
wooden Pepsi crate, the kind that holds 24 bottles. “The case 
not only is the perfect size to display your yo-yos," Zornig 
said. “It also has a great nostalgic feel to it... find mine at 
flea markets.” They can also be hung on the wall, he said. 

e@ Duncan Toys Inc., 15981 Valplast Rd., Middlefield, 
OH 44062, has taken the Special and the Lil’Champ yo-yos 
out of its product line, sales manager Tom O’Brien told us. 
Also, “We’re going to drop the Jewel Yo-Yo temporarily,” 
O’Brien said. “We had manufactured it forever and included 
it in our assortments.” An “assortment” is a box of various 
ae of yo-yos that can be purchased and put directly on dis- 
play in a retail or toy store. The mixture of different yo-yos in 
the assortment varies “according to the rate of sales of each 
type of yo-yo, he said. “The only place the Jewel was selling 
was in the assortments. We’ll insert a new product in its 
place, the Neo, an Imperial-style yo-yo molded out of bright 
colors of green, pink, yellow and orange," he said. The Neo 
Yos are molded out of K-resin material, which is a high-im- 
pact plastic. Incidentally, Duncan does not expect to make 
the new yo-yos a long-standing addition to its line. “They're 
new and different. We intend to have them for probably 
three seasons at most, then we’ll drop them," O’Brien said. 
So, if you want to add them to your collection, now is the 
time to buy. 
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YO BRIEFS 


e The Smothers Brothers Yo-Yo Man video is now being 
marketed by Wood Knapp Video, 5900 Wilshire Blvd., 
#2700, Los Angeles, CA 92036, 213/965-3000. In January, 
Wood Knapp purchased the entire line of Kodak Videos (ap- 
proximately 150 titles), of which the Yo-Yo Man Video is the 
number-one best seller. Wood Knapp specializes in sports, 
exercise, cooking and other special-interest video tapes, 
marketing director Dana Plautz told us. The Smothers tape is 
available for $12.95 (tape and an official Yo-Yo Man Yo- 
Yo). Use your credit card and call 1-800-331-6839 to order. 

e “Times have changed,” explained Richard Albert, 
operations manager for Canada Games Company Ltd., 61 
Wildcat Rd., Downsview, Ontario, Canada M3J 2P5, 416/661- 
6203, the company that holds the trademark on the word “yo- 
yo" in Canada. “The schools won’t let us in anymore. Parents 
are very concerned when some adult invites young children 
to stop by Joe’s Variety Store. That’s why we’ve stopped 
promoting by sending out J © men]." The modern way to 
promote ts via television. “We've just shot a new TV promo- 
tion,” he said. “Our sales are still over $1 million (Canadian 
dollars) per year in the yo-yo category, and we control close 
to 90% of the market in Canada.” He promised that “some- 
thing is coming [from us] and it’s fairly radical in the yo-yo 
category. Quite collectible." He also mentioned that Canada 
Games yo-yo strings are “100% cotton, four ply,” but don’t 
write the company to order any unless you want to buy in 
case lots. “We can’t sell directly to the public," he said. And 
they don’t sell in the U.S. Look for their all-wooden yo-yos 
on your next trip to Canada. They’re in all the major toy 
stores. 

e Bird in Hand Yo-Yos, 847 W. Fifth St., Chico, CA 
95928, 916/893-0545, is putting together a catalog of all the yo- 
yos it carries in its store, owner Bob Malowney tells us. In ad- 
dition to selling its own line of yo-yos, it carries yo-yos made 
by most of the other, major yo-yo manufacturers in the busi- 
ness today as well as a few collector’s items it has acquired 
along the way. The catalog will also include strings, videos, 
books, buttons, hats, T-shirts, memorabilia and anything else 
related to the yo-yo. “It’s the most complete catalog of yo-yos 
on the market today," Malowney said. Write or call for your 
free copy. 

o New from American Spinners Yo-Yo Co., 57 Wil- 
lowbrook Blvd., Suite 406, Wayne, NY 07470, 201/785-1555, 
in February, the limited edition “All American Spinner.” The 
new yo-yo “provides the true collector the opportunity to ac- 

uire a unique item for a short period of time that it is avail- 
able and which will never be reproduced in similar form 
again,” president William Cress said. We’ll report further 
details as soon as they’re available. 

e Dennis McBride’s videos continue to sell well (see lead 
story in this issue), and he’s planning to film two more this 

ear. “I’m a teacher, and my — is to get almost everything I 
ow on video" so it can be shared with others, he said. 

e Special yo-yo workshops will be held at the 1990 Mid- 
Winter Variety Arts Festival in Ann Arbor, Mich., March 2- 
4, Other’ areas of interest that will be covered at the festival 
include juaaling, unicycling, mime, fancy roping, acrobatics, 
magic, diablo, devil sticks, i gymnastics and equilibristics. 
For registration and other information, contact Paul Kyprie, 
650 Hidden Valley #315, Ann Arbor, MI, 313/994-0368. 

e “Captain Yo" Don Watson of Calistoga, Calif., will be 
teaching two yo-yo courses in the Community Education 
division at Napa Valley College this spring. Course #7926, 
“Paths to The State of Yo (or Learning to Yo-Yo)," will be 
held from 7 to 9 p.m. on bern | nights from March 1 
through 15. The $25 registration fee includes a Tom 
Smothers Yo-Yo Man Yo-Yo. A special course in the “Col- 


YO-YO; HoT 


| TWO PRECISION YO-YOs from YOMEGA 
| Put Yomega-The YO-YO WITH A BRAIN® 
and OUTRAGEOUS YO™on your shelf and 
watch profits soar! Lasting fun for the 
| young and young at heart. 


NEW! 
OUTRAGEOUS YO" 


Where no yo-yo has gone before... —— 
Transaxle system delivers 


Quality and 
Performance. 


| VOREGA 


i j The YO-YO with a BRAIN® 

6 yy World's longest spinning 

: and only automatically 

returning yo-yo! Now even 

novices can perform all 
the classic tricks. 


Gem Collection — in translucent colors. 
Specify Ruby, Emerald or Sapphire. 
$11.95 each. 


Outrageous Yo™ — New! 
Transaxle system delivers 
record-breaking spins! 
Outrageously easy to learn and play! 
$6.95 each. 


Include $2 with each order for shipping and handling. 
(Mass. residents add 5% sales tax) 


Yomega Corp., 1641 N. Main St., Fall River, MA 02720 
508-672-7399 
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lege for Kids" series is “Yo-Yo University,” taught on Sunday 
mornings from 10 to 11 a.m. from May 6 through 20. Course 
fee is $15 and includes “a quality yo-yo." Call the college for 
information, 

e “Dr. Yo and the Search for the Perfect Yo-Yo" by 
freelance writer Katherine Templeton from Reno, Nev., is 
the cover story in the December issue of 3-2-1 Contact 
magazine. It details Tom Kuhn (“Dr. Yo")’s quest for the per- 
fect yo-yo. Templeton’s next assignment is a piece on the Yo 
Bros, Mark and Robert Litton, for Boys’ Life magazine. 
You'll be seeing some pieces by her in these pages if and 
when we make it to being a full fledged magazine. As she 
writes: “Regarding your expanding to a full-fledged 
magazine,’ Reach for the Moon and go...er, wh... Yo for it!" 

e “The Silver Bullet, Tom Smother’s stage yo-yo, 
aerodynamically designed for a longer spin, sells for $40. 
That’s what it says about the two Toms (Tom Kuhn, who 
makes the Silver Bullet, and Tom Smothers, who popularizes 
it) in the “Cash Register" column on the back inside page of 
Manhattan Inc. magazine. A few other tidbits of information 
from this fascinating column, which collects miscellaneous 
pieces of money trivia: “Professional wrestling revenues last 
year totaled $200,000,000....An alternative-energy-products 
catalog offers a five-gallon solar-powered bait bucket for 
$49....A VISA card embossed with your pet’s name costs 
$35." Just thought you'd like to know. 


TEST DRIVE 


Beginning with this issue, we are starting a new feature, 
“Test Drive," in which our readers will rate their favorite yo- 
= both new and old. The column idea has been suggested 

y several readers. Scott Musgrave, “The Yo-Yo Illusionist," 
of Durham, N.C., was the first to send us some actual 
reviews, so he gets first crack at it. 

If you would like to write a review of your favorite yo-yo, 
follow Scott’s La fes format, and YO for it! We will print 
your name and address. 

Any manufacturer that would like to have its yo-yos 
reviewed in this column are invited to send TWO of each 
model both to Yo-Yo Times as well as to any reader whose 
reviews ah ae a here. 

Ratings wi as objective as possible. Based on Scott’s 
first test report, we have put together a preliminary com- 
— sheet that you can use to test-drive any yo-yo. (Write 

ora ) If you have an idea of other categories that can 
be added to the sheet, please send it along. 

Opinions expressed are those of the by-lined author and 
do not necessarily reflect the views of the editor/publisher. 
Contrasting views are welcome and encouraged. 


Yomega Executive Edition 


Reviewed by Scott Musgrave, “The Yo-Yo Illusionist" 
311 S. LaSale St., #36R 
Durham, NC 27705 

The Yomega Executive Yo-Yo comes in a handsome 
black case similar to a plastic watch box. The yo-yo itself is 
unique looking and has brass ball bearings and springs to con- 
trol the clutch, which is kind of neat looking in a clear heavy 
plastic yo-yo. 

The directions are easy to follow. Adults may need to 
help children get the hang of it. Very slim trick section, which 
mostly describes the hows and whys of the Yomega. It spins 
forever and enables you to do those long string-building 
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tricks. However, brain twisters and ipeo on the string tricks 
are difficult to do because the clutch tends to return the yo- 
yo too quickly. . 

Sleeping. The Yomega has a special axle built especially 
for sleeping. Average sleep time, 10-12 seconds; best, 15 
seconds. Rating, 10. . 

Looping. Not really meant to be looped, but possible. Not 
fair to rate it in this category. ; 

Appearance. Clear, heavy plastic, brass clutch system, uni- | 
que. Rating: 10. , 

String. String is double looped around revolving axle; dif- 
ferent from all other yo-yos. Comes with spare strings that 
work great. Rating, 9. ; 

This yo-yo is very different and is good for the beginner 
and someone who is looking for something different. It will 
take a new outlook to work with this yo-yo. I had no 
problems with the company over the phone; friendly people. 

Give it a try if you want something different. , 

i performance, 7+ (compared to Tom Kuhn 3 in 1 
No Jive). 

For information on the Executive and other model __ 
Yomega yo-yos, write to the Yomega Corp. at 1641 N. Main 
St., Fall River, MA 02720. 


The Klutz Yo-Yo Book and Yo-Yo 


Reviewed by Scott Musgrave 


This book is quite informative, with a trick section that is 
perfect for the beginning yoist. One of its advertisements says 
that it explains how to do “Shoot the Moon," but I haven’t 
found it in the book. Other than that discrepancy, I’'d recom- 
mend sharing this book with anyone who is interested in 
basic yoing. 

The wooden yo-yo that comes with the book is made by 
Hummingbird and is also meant for the beginner. Once you 
become proficient with the yo-yo, put it on your collection 
shelf and invest in a high-quality yo-yo. Ratings: : 

Sleeping. Due to a big axle, it slows down quickly. Rating, 


Looping. I get great looping action. Rating, 9. 

Weight Beavy. Good fcr 1 am Rating for pro’s, 5. 

Appearance. Basic wood look with neat logo. Collector’s 
item. 

String. Great string once it is broken in. Rating, 7. 

Overall performance. Rating, 6 (compared to Tom Kuhn 
3 in 1 No Jive). 

Great for the beginner, good for the collector. One of the 
few books currently in print. If you are already an ex- _ 
perienced yoist, it may be too simple for you. However, it’s 
still a great read. ‘ 

The Klutz Yo-Yo Book, by John Cassidy, is available at 
your favorite book store or by mail for $9.95 plus $1 shipping 
and handling from Klutz Press Inc., 2170 Staunton Ct., Palo 
Alto, CA 94306. 


Smothers Brothers Tour Continues 


Here is a listing of scheduled appearances by Tom and 
Dick Smothers through April. Please check your local listings 
for further information. 

Feb. 10, Sunrise Musical Theater, Ft. Lauderdale, FL. 

Feb. 20, Los Angeles Open, Pro-Am Show, Los Angeles. 

March 1-21, Desert Inn, Las Vegas. 

April 5, Huntsville Symphony, Von Braun Civics Center, 
Huntsville, Ala. 

April 6, Tennessee Performing Arts Center, Nashville. 


YO-YO “TEST-DRIVE” COMPARISON GUIDE 


Manufacturer. Date 
Name of yo-yo, 


Style of yo-yo: { ] Classic, { ] Butterfly, { ] Other 
(eng rt) 2) yf ] 


Made out of [ ‘aia ] metal, [ ] plastic, 
[afother (describe). 


Instructions: Put a new string on the yo-yo. Play with 
the yo-yo for a few minutes to break in the string. Now you 
are ready to begin. 


Compared to what? Which yo-yo do you use most of 
the time? un that yo-yo through 
these same tests and submit the results. In your com- 
parisons below, compare this yo-yo to your standard yo-yo. 


Retail cost of the yo-yo (in U.S. dollars): $ 


Wax. If you like to wax your strings, perform your first 
tests without wax. Then, if you’d like to, go back and per- 
form the same tests again with a waxed string. Keep 
separate records. 


_ Weight. Put the yo-yo on a sensitive scale and record 
its weight: Oz. 


_ Appearance, On a scale of 1 to 10 (10 being the 
highest), rate how much you like the yo-yo’s appearance.. 
Appearance: 


Feel in the hand. Use the same rating scale to record 
how the yo-yo feels in your hand.____ 


Sleepers. Throw a fast sleeper. Record how long the 
yo-yo sleeps. (Use a stop watch. Record the number of 
seconds from the time the yo-yo hits the bottom of the 
string until it completely exhausts itself and stops spin- 
ning.). Do this 20 times, recording each cffort. Average 
all 20 times together. Results: 

Average sleeper: seconds. 

Longest sleeper:_____seconds. 


Loops. Tighten or loosen the string as necessary. Doa 
series of “Loop the Loops." How many loops were you 
able to throw before you had to quit? Record this number. 
Repeat 20 times, recording the total number of loops 
thrown each time. Average all 20 times together. scutes 

Average: loops. 

Largest number of loops: : 

(Note: You can stop at 100 loops on any given try.) 


Catch on String. Throw a "Man on the Flying 
Trapeze.” Were you able to catch it on the first try? 
Record "yes" or "no." Try it 20 times. Record the number 
of times you caught it successfully. 


Around the World. Throw the yo-yo "Around the 
World." How many times around can you throw it before it 
loses so much spin you can not retrieve it? Repeat this test 
20 times. Keep a count of each time. Calculate the 
average number of times around the world: 

Also, the largest number of times: 


Rock the Baby. How many times can you "Rock the 
Baby" back and forth in the cradle? Try it 20 times. Count 
each complete swing back and forth as one full swing. 
Snap the yo-yo back to your hand before it stops spinning. 
If you can’t get it back to your hand, then that try doesn’t 
count. A swing in one direction is a half-swing. Calculate 
the average number of swings: . Also, the 
largest number of times: 


String. How do you like the string that came with the 
yo-yo? Rating, 1 to 10: ; 


Directions. How good are the directions that came 
with the yo-yo. Rating 1 to 10: 


Any general comments you would like to add about the 
yo-yo (use back for additional comments): 


I hereby give Yo-Yo Times my permission to print my 
evaluation, including my name and address (unless I 
specify otherwise). I also agree that the opinions ex- 
pressed are mine alone, and I assume full responsibility for 
them. I further assert that I do not work for the compan 
that produced this yo-yo or one of its competitors. Or, if I 
do work for a yo-yo company, I will state which one below 
under “OCCUPATION,” so you will know my biases. 


Signature 


Print Name: Mr./Ms./etc 


Yo-Yo Stage Name (if any) 


Occupation and/or school grade. 
ln ee eee ee 
a ae ES 2 2 a | 2 


Phone: Home: Office 


PHOTOCOPY THIS CHART; DO NOT CUT YOUR 
NEWSLETTER! Make as many copies as you need. Use 
one copy per yo-yo test. (Look for an improved version in 
the next issue!) We recommend that you also run a similar 
comparison on your “standard" yo-yo — the one you use 
most of the time. 

Send your completed sheets (keep a copy for your 
records) to: "Yo-Yo Test Drive Dept.," Yo-Yo Times, P.O. 
Box 1519, Herndon, VA 22070. Please note that the editor 
reserves the right to edit your review as necessary and that 
we may not have room to print all the reviews we receive. 

If you have a collection of historic yo-yos, you might 
want to run similar comparison tests on some of the older 
models so we can see how they compare to today’s yo-yos. 
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SMOTHERS’ TOUR (cont. from p. 14) 

April 7-8, Evansville Philharmonic, Vandenburgh 
Auditorium, Evansville, Ill. 

April 17, Oxnard, Calif. (details later). 

April 24, Miami, Fla. (details later). 


Help Bring the Yo-Yo Man Back to TV 


If you like Tom and Dick Smothers and Tom’s “Yo-Yo 
Man" routine, and would like to see them back on television, 
the best way to ore ener to the powers that be is to 
write a polite but letter to your local CBS an Ask 
them to apply pressure to the network to bring back the 
Smothers Mothers, Write those letters, and keep on writing 
them, until the top brass at the network get the idea. 


Send in Your New Tricks 


Keep those tricks coming in. We’ll continue to print as 
many as we can. Rest assured that we haven’t qvetioaknd 
yours. It’s in our ever-bulging folder. 

Please note that tricks in the newsletter are primarily 
those that can be described in words without pictures. We 
don’t have room for lots of pictures in the newsletter. 

However, the well-illustrated tricks are primary can- 
didates for the book of new yo-yo tricks we are assembling. 

By the way, if we publish your trick, you receive a free 6- 
month extension on your subscription. And if your trick is 
selected “Trick of the Month,” you get a year’s extension on 
Mania amsagine as our token way of sa “Thanks for 

elping the yo-yo to continue developing as the greatest of all 
toys.” 

If your trick is used in the book, you’ll receive a free, 
autographed copy by the author/editor, Professor Yo-Yo. 
(Note: Just to protect ourselves in the future, please be ad- 
vised that sending us your trick means that you are giving us 
fags to print it in the newsletter and subsequent 

ks. You vill, of course, receive full credit in both places 
as the originator of the trick.) 

NOTE: All tricks are described for the right-handed yoist. 
If you’re left-handed, make the appropriate changes when fol- 
lowing the directions. 

“Dude’s Double Brain Scrambler” 
Niels Van Dun 
Tucson, Ariz. 

This is one hard trick, but I’ve managed to pull it off a 
couple of times. 

Do a brain twister/scrambler, but place the yo-yo in the 
poe higher than normal. Then, use your yo-yo finger to 


oop the yo-yo around again, making a double of string 
around the yo-yo axle. Then spin the yo-yo around both 
fingers as in a normal brain twister. 


“Skillsaw” 
Nathan Haines 
Townsend, Mass. 


Before doing this trick, place a piece of loose, flexible 
paper on the floor. 

Throw a “Man on the Flying Trapeze.” Stick your yo-yo- 
string finger inside the string loop that hangs down from your 
left hand and separate the loop, pulling the string closest to 
you towards you. 
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This action will form a triangle of string, with the yo-yo 
hanging at the bottom. 

Then, touch the spinning yo-yo lightly to the paper on the 
floor, creating a loud, buzzing sound. Pretend that you are 
cutting the floor. 


“Rock the Baby through the Beltloop” 
Nathan Haines 
Townsend, Mass. 

Simply pull the yo-yo aire: through your beltloop and 
form the cradle. Then “Rock the Baby” through your 
beltloop! 

“Rock the Baby Upside Down” 
Mark Peet 

Start by throwing a good, hard “Sleeper.” Wrap the string 
over your thumb, index and middle fingers of your left hand 
as if you were doing “The Eiffel Tower." But, instead of wrap- 
ping the string over your right-hand thumb, put a twist in the 
string by pointing your left hand away from you. ; 

You chould now have a loop around your left hand. With 
your right hand, stick your thumb and index fingers through 
the loop and let go with your left hand. ‘ 

Rotate your right hand so your thumb and index fingers 
are pointing down. With your left hand index finger, grab the 


string between your two fingers (right hand), on the bottom, 
and pull down until the yo-yo can be rocked through the up- 
side-down cradle. 

“Slingshot” 

Nathan Haines 


Townsend, Mass. 


Hook the string over the thumb of your free hand. Then 
do the same with your yo-yo hand. Next, hang the string over 
the back of your index finger of your free hand. Then grab 
the rest of the string with the thumb of your yo-yo hand. 

You should now have a “bottomless cradle." Turn the 
“cradle” upside down and throw the yo-yo through the mid- 
di 


e. 
To jazz it up, find a target (something unbreakable!) and 
hit it! 
“The Shivering Yo” 
Lary Shirley, “Loopin’ Larry" 
Topeka, Kans. 


Pull out about an inch or so of string from your wound up 
‘0-yo. Bring this string around to the side of the yo-yo as you 
hold it. Throw a forward pass. 
The yo-yo and string will shimmy and shake and make a 
shivering sound as it goes out and returns. Especially nice 
with the “Silver Bullet" yo-yo. 


“The Stealth Bomber” 


This is a trick we ourselves invented. Anyone can do it. 
Technique — the trick is far more important than 
your yo-yo ski : 

We present it something like this: ’ 

First, we get into a general discussion about traveling 
around the world, Then we mention something about how 
the newest way to fly is in a pee called “The Stealth Bom- 
ber. Has anyone heard of it? You have? Would you like to 
see a new yo-yo trick called "The Stealth Bomber’? 

Drop your voice and lower your head sadly. With a great 
deal of disappointment in your voice, say something like: 
“I’m sorry. f. can’t show it to you. No one has ever seen it. It’s 
classified.” : 
(Continued on p. 18) 


Young California company making what 
could be the best all wood tournament Yo-Yo 
in the 60 year history of the sport. 


At Bird in Hand we are quite proud 
of our Yo-Yo's. And we are certain you 
will enjoy the smooth long spin playing 
characteristics that is achieved by careful 
engineering and production. Although 
made for its tournament qualities all Bird 
in Hand Yo-Yo's look great too. Polished 
hard enamel on the painted models and 
natural hand rubbed finishes for the wood 
grain models make them fun for collectors 
and players alike. 

The history of the Bird in Hand Yo-Yo 
goes back to 1987. Spurred by customer 
comments to our stores then only plastic 
Yo-Yo selection we sat down with Steve 
Smith, a friend and woodworker extraordi- 
naire to plan an all wood Yo-Yo just like 
the good ol’ days. Steve measured, 
weighed, made prototypes and developed 
our first production model the #11 (no 
longer available). This model was charac- 
terized by laminations of mahogany and 
maple shaped into a one piece Yo-Yo. The 
one piece shaping continued into our next 
two Yo-Yo's, the #22 and #23. As produc- 
tion needs increased Steve engineered and 
developed our incomparable three piece 
Yo-Yo's, the #32 and #33. This design 
allows more controlled shaping and 
finishing while careful production assures 
a well balanced spin. The result of these 
materials and techniques is an even better 
Yo-Yo than the good ol' days. 


We met many people 
who when young have 


won a Yo-Yo contest. 
We think kids of today should have a 
chance to remember too. In Chico for two 
years in a row the Great Northern Yo-Yo 
Contest has been held in April, and the 
Northern California Regional Yo-Yo 
Championships have been held in Octo- 
ber. These events have attracted many 
talented California Yoers, and produced 
new methods of judging contests based on 
age & ability. The next contest coming up 
in Chico is Saturday April 28, 1990. 

Bird in Hand also sponsors an Exhibi- 

tion Team who give local public perform- 
ances and host Yo-Yo workshops. 


Choose from these fine 

Bird in Hand all wood Yo-Yo's 
The 20 Series was our first Yo-Yo to reach the 
market. These are currently not in production. 
#22 One piece Yo-Yo, crafted from 
hardwood maple, dynamically bal- 
anced to alleviate wobble. Painted 
with gloss enamel originally in: red, 
blue, yellow, black, white. 

Price: $8. each. (Limited stock). 

#23 One piece Yo-Yo in maple 

with hand rubbed clear finish. 

Price: $8. each. (Limited stock). 

The 30 Series represents our desire to keep 
improving our Yo-Yo line. Made in three 
pieces, this method of construction allows the 
use of hardwood sides and soft birch axles. 
#32 Three piece maple beautifully 
painted with gloss enamel. Inside slot 
of Yo-Yo is slightly beveled and 
painted with smooth enamel lessening 
String resistance. A great looking Yo- 
Yo for the tournament player. Red, 
blue, yellow, black, white. 

Price: $10. each. 

#33 Distinctive hardwoods shaped 
into a well balanced smooth running 


three piece Yo-Yo. Hand rubbed clear | 


finish makes it look like a work of art. 
Ash, oak, walnut, mahogany. 
Price: $12. each. 


The worlds most popular toy 
returns as "Sport of the '90's" 


The Bird in Hand Store is located in the 
middle of Downtown Chico and carries 
more kinds of Yo-Yo's than any store in 
America. We are preparing a catalog with 
ordering information for all these Yo-Yo's 
and related items stocked in our store. 
Bird in Hand: All models, 

Tom Kuhn: Silver Bullet, Diamonds, 
Mandalas, Smo-Bro-Yo, No Jive 3in1, 
Woody, Beginner. 

Yomega: Executive, Gem, Phantom, 
Outrageous. 

Hummingbird: Trickster, Starburst, 
Hol-yo-gram, Classic, Executive, also the 
Dennis McBride model Trickster, Star- 
burst and new Butterfly. 

Smothers Brothers: Yo-Yo Man. 

ZBA: YO-2, Yo-Yo Pal. 

American Spinners: Standard, Pearl, 
Metalflake, Camo. 

Duncan: Professional, Wheels, Imperial, 
Butterfly, Jewel, Glow- Yo, Gold Award, 
Special, Lil' Champ. 

Playmaxx: Pro-Yo. 

Klutz: Yo-Yo with book. 

In addition we carry 

Videotapes: The Smothers Brothers, & 
Dennis McBride. 

Strings: Duncan, Hummingbird, Kuhn 
Books: World on a String, The Klutz Yo- 
Yo Book. 

Plus: Special offers on Contest Buttons, 
T-Shirts, Posters, Yo-Yo bags & old 
collectable Yo-Yos. 


Easy to order: 

i Just put your name, address, city, state & zip 1 

on a piece of paper with: 
I Number of Bird in Hand Yo-Yo's I 
I Bird in Hand Yo-Yo model numbers I 
J Colors (include altemate colors), l 

Sales Tax (6.25% if California resident) 

l I 
Shipping: (1-4 Yo-Yo's add $2.25 4 
I 5-up Yo-Yo's add $2.25+.50 per Yo-Yo) I 
I 
i 
I 
I 


I Make checks or money orders payable to: 
Bird in Hand 
I 847 W. 5th St. 


i Chico, CA 95928 
Please allow 3-4 weeks delivery 
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Still Available from Dennis McBride 


“Gallery of Unbelievable 
Two-Handed YoYo Tricks” 
90-minutes. More than 30 tricks. $25 postpaid. 
"The Know-Yo, Yo-Yo Video" 
More than 30 basic to advanced tricks. $25 postpaid. 


SPECIAL PREMIUM: Mention this ad, and receive a 
FREE, limited edition, Dennis McBride model Hum- 
mingbird Rainbow Trickster with each tape ordered. 
Send your check today to: 

Dennis McBride 
27746 Santa Clarita Rd. 
Santa Clarita, CA 91350 

805/297-5713 


We’ve been performing the “trick” in our routine for 
more than a year. Just the other day, however, we received a 
trick also called “The Stealth Bomber" from reader C. James 
Silvey in Puyallup, Wash. 

We wish we could show it to you, but we can’t. 

We promise you, however, it will show up on the “New 
Yo-Yo Tricks Video" we are preparing. If we can get 
clearance from the Pentagon. 


No Perfect Yo-Yo 


“There’s no perfect yo-yo," says Dan Volk, “The Yo 
Master,” who is now promotions and creative director for 
' Hummingbird Toy Co. For example, a yo-yo (such as a but- 
terfly) that is perfect for string tricks won’t loop so well, and 
vise versa. Hence, it pays to carry several yo-yos in your pock- 
et when you're ic mig and switch to the yo-yo that is 
best for the particular trick you’re doing. 

_ "99 out of 100 yo-yos will work perfectly for one-handed 
tricks,” Volk continued, but to get two yo-yos that are perfect- 
ly matched for two-handed tricks can be a bit more difficult. 
You may have to try several different yo-yos before you find a 
matched set, he explained. 

"You want your left hand yo-yo to have a little narrower 
gap So it goes a little faster and goes straight out," Volk con- 
tinued. “The yo-yo in your right hand tends to go slower and 
a little bit up, but you can control it." He was speaking, of 
course, for right handers. 

Another tip from Volk: How can you tell if a piece of yo- 
yo string is 100% cotton? “Set it on fire,” he said. “Plastic 
strings have a real black smoke and a strong smell. Cotton 
has a different smell. It seems to stay lit, and it smolders." 

Still another tip on how to sell yo-yos to a store that isn’t 
stocking them: “This an old trick that demonstrators used to 
use,” Volk said. “You get a few kids to go in over a period of 
three or four days as for yo-yos. Then you show up a 
couple of days later selling them." That sounds like an idea 
whose time has come again. 


How to “Improve” Your Yomega 
Stephen Sloan 
San Diego, Calif. 

If you like the feel of the Yomega but are occasionally 
frustrated by its self-return feature, this tip may help. 

The metal axle on the Yomega can be replaced with the 
metal axles from a Tom Kuhn 3 in 1 No Jive. First, unscrew 
one half of each yo-yo. To remove the axle from the other 
half of the yo-yo, use a pair of pliers with masking tape 
wrapped around its teeth. The tape will prevent the pliers 


Page 18 — Yo-Yo Times / January-February 1990 


from scratching the axle. 

The wooden axle sleeve from the Kuhn yo-yo will fit in- 
side the Yomega, but it needs to be cut and reassembled in 
order to keep the string groove centered. [No need to vandal- 
ize a good No Jive. Every No Jive comes with extra axles — 
both metal and wooden. Just use one of them. — Editor.] To 
do this, screw the No Jive axle into one half of the Yomega. 
Just tighten it finger tight because you will need to remove it 
in a while. Slip the Kuhn wooden sleeve on and push it all the 
way down the axle, flush with the inside of the Yomega. Use 
a sharp pencil to draw a line around the wood where it comes 
out of the Yomega’s side. Take off the wooden sleeve and un- 
screw the metal axle. Put the metal axle in the other side of 
the Yomega and slip on the sleeve, pencil-marked side down. 
Push the hens down flush and draw another pencil line on it 
where it leaves the hole. The two lines should have been 
drawn at the same place; this will be your cut line. If they are 
not in the same place, cut at the point half-way between the 
two lines. 

To cut the wooden sleeve, use a sharp razor blade, Exac- 
to knife, etc. Just be sure it is sharp so you don’t snap the hol- 
low wood.It’s also a good idea to put a nail inside the sleeve 
when cutting to keep from crushing it.. 

Roll fe inert incl and forth with the blade on the cut 
line, gradually cutting deeper until you are through. 

You now have an off-centered wood sleeve and a wood 
spacer. All you need to do now is to put everything together. 

‘o do this, screw the metal axle into the spring-loaded side 
of the Yomega, slip on the small wood spacer and then the 
off-center re with the a“ groove towards the outside. 
Finally, screw on the other side of the Yomega, slip on a new 
string and let’er sleep as long as you want. 

One last tip: Be extra careful not to over-tighten the sides 
of the Yomega or you will split the spacer. 

[Stephen: We haven't tried this tip but it sounds like an in- 
teresting one. It occurs to us that the free-spinning Yomega Out- 
rageous Yo may give you the same effect without any extra work 
and at a lower cost, too. After you've made the comparison be- 
tween the Outrageous and your adapted Yomega, let us know.] 


LETTERS 


Send Us Your Letters and Articles 


We welcome your letters to the editor, articles, new 
tricks, etc. Please include your phone number with all letters, 
articles, etc. so we can get back to you if we have questions. 
We will not print your address unless you ask us to. 


The Pied Piper of Yo 


I’d like to share an experience I had this summer involv- 
ing a youth theatre exchange with Bainbridge Performing 
Arts on Bainbridge Island in Washington State and the 
Novosibrisk State Children’s Theatre in Siberia, U.S.S.R. 

I went to the Soviet Union as a chaperon and decided to 
take along a few yo-yos as part of my luggage. When we got 
to Siberia, I took out a yo-yo and did some tricks. It turned 
out the young people from Novosibrisk had never seen a yo- 
yo and didn’t know what to make of this crazy American in- 
vention. 

They waited patiently in line to try their hand at it, and 
most of them threw it right into the ground on their first at- 
tempt. It turned out to be a great way to make friends and not 
have to depend on | to communicate. I became a 
Pied Piper of sorts, with the yo-yo as my instrument. 

When the Soviets came to Washington to perform, I ar- 
ranged for a local business to donate 30 yo-yos for the stu- 
dents to take back to the Soviet Union. Not only was it a 


HUMMINGBIRD YO-YO's 
PADDLEBALLS & SPIN TOP’s 


Made in U.S.A. 


The Hummingbdird™ Limited (Brazilian Tulipwood) 

Crafted from the world's rarest and moet beautiful hardwoods, each is finished with a 

clear protective coating to enhance the natural colors and wood grains. Especially $14.00 
popular as a collectible Item. Each is individually packaged with soft velour carrying 

pouch, one extra string and Hummingbird trickbook. 


wW) 


The Hummingbird™ Classic 

Crafted from domestic maplewood. branded with our Hummingbird™ logo and finished $6 50 
with a clear protective coating. Individually boxed with a soft velour carrying pouch, ° 
one extra string and our Hummingbird trickbook. 


The Hol-Yo-Gram 

Brilliantly colored with a high gloss paint and also crafted entirely from maplewood, $5 00 
Kids and adults alike will be attracted to the laser produced holograms which dress : 
either side, that reflect and flash rainbow hues. Also includes our Hummingbird 


Trickbook. {All colors are non-toxic.) 


@®O 


The Starburst 
The Starburst models sport a bright, high-gloss custom paint, constructed entirely of $4.50 


maplewood, with laser photographic defraction logos, refiecting light in an array of 
colors. Includes our Hummingbird Trickbook. (AJ! colors are non-toxic.) 


The Trickster 
This visually stimulating spinner is crafted from strips of dyed and clear maplewood $7.00 
which are laminated together. All colors are non-toxic waterbase. Includes the 


Hummingbird Trickbook. 


@ 


Smothers-Yo-Yo-Man 

You can enter the State of Yo with the official Smothers Brothers Yo-Yo. Crafted of $4 50 
Maple. and finished in bright non-toxic colors. Each Yo-Yo bears the official Smothers 2 
Brothers logo in gold foil-leaf. Includes official owner’s manual. 


ah Pirin gee peal H { ith thi 

ja and adults alik lien la wit s 

Hawai tarninated woud paddleball. tne oversize extrs Introductory $4.00 
thick paddle makes the bal! shoot right off. Comes offer 


with replaceable rubber line, changing needie and 
instructions. 


=a dan a ee eae crafted of Introductory $3.50 

domestic Rock Maple wood. Includes replacement tip and 

official instruction manual. offer 

5 replacement yo-yo strings | $1.00 

US. Funds Only. New York State residents add sales tax. 
Postage and handling FREE with this coupon. Total Included 


Please include check or money order. 


Name ummingbird 
Add Y toy company, Itd. 
32 Water Street 
, PO, Box 276 
City State ZIP Arcade, New York 14009 
(716) 492-5120 


FAX (716) 492-4375 
“crafting the world’s finest wooden yo-yos”’ 
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SPECIAL OFFER for Yo-Yo Times Subscribers 


"It’s Yo-Yo Time!" 

The first yo-yo song written specifically to be performed to... 
Sung by Larry Groce, host of "Mountain Stage," with 
“Professor Yo-Yo” (Stuart Crump), editor of Yo-Yo Times 
Regularly $11.95. While supplies last: $5.95 postpaid 

(U.S. funds; for shipping to 


Canadian addresses, add Send your check today to: 
$1.00; other foreign, add $2.) “It’s Yo-Yo Time!” 

Please allow3 weeks for Yo-Yo Tunes, P.O. Box 1519 
delivery in the U.S., and at Herndon, VA 22070 


least 6 weeks for overseas. 
Tip sheet included . . . Satisfaction guaranteed 


funny sight to witness everyone throwing yo-yos every which 
way, but also it was remarkable to realize the yo-yo she no 
longer be an unknown in Siberia, halfway around the world! 
Denise Harris 
Bainbridge Island, Wash. 


Thanks to Civic-Minded Captain Yo 
I would like to offer my congratulations to Don open 


Yo" Watson for his unselfish and civic-minded work in help- 
ing those who were dislocated because of the San Francisco 
earthquake. 

Not only did he take the initiative to solicit manufacturers 
and suppliers to donate yo-yos, he also took the time to visit 
seven shelters in the Bay Area to help ease the burden of 
their displacement. It really made me feel good when I read 
about his efforts in Yo-Yo Times. 

All of those who contributed yo-yos should be com- 
mended, but I think Don should receive special r ition. 

Hey, Captain Yo, take a deep bow, buddy. You deserve it! 

J.R. Harris, “The Yo Bro" 
New York, N.Y. 


Former Champ 


_ Tm 41 years old now and have re-discovered the fun, fas- 
cination and tranquility of the yo-yo. As a 12-year-old boy in 
Tulsa, Okla., I was my neighborhood Duncan champ. I won 
my Duncan patch and a Duncan Tournament Yo-Yo from 
the famous Duncan demonstrator Gus Somera. Gus carved 
my name and a bird on that yo-yo, which I still treasure to 
this day. 

Your magazine is a since I enjoy yo-yo history as 
much as the yo-yo itself. 
Tom Mickle, “Yo-Da" 


Swansea, Mass. 


Magazine Sounds Exciting 
I really enjoy the Yo-Yo Times and appreciate your effort 
and ~ ices in the paper. The magazine format sounds ex- 
citing 
I met with Bill Cress a few weeks ago. His American Spin- 
ner Yo-Yos are absolutely beautiful and they play very well. 


-Stay in touch. 
Tom Parks 
West Babylon, N.Y. 


More Shows Ahead 


We really enjoyed reading about Barney Akers in the 
Sept.-Oct. issue of Yo-Yo Times and are happy to hear that 
he had a chance to see that article before his passing. It was 
bel informative and interesting. How about writing about a 

erent yo-yo person in each issue? I think all readers 


would enjoy it. 
Thanks for running the notice on Jennifer’s yo-yo. We’ve 
had a number of responses, and they're still available. 
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(NOTE: $6 from the Baybrooks at the address below.) 

We are ot a busy doing shows up here. An article in a 
recent bimonthly newsletter published by the State Depart- 
ment of Education, telling about our shows, was sent to all 
the schools. In January, an article is coming out in the book 
published by the State department of Libraries and sent to all 
210 public libraries in the state. So we expect to be even 
busier with shows in the near future. Keep on yoing. 

Stephanie Baybrook 
RD #1, Box 1220 
Enosburg Falls, VT 05450 


Wanted: Articles on Collecting 


I just received my first issue of Yo-Yo Times. I love it. I im- 
mediately sent in my check for a one-year’s subscription. I 
hope you do expand into a larger magazine. 

I would especially like to see articles and pictures on col- 
lecting. This is something I have just gotten into, but I don’t 
know where to look or what is valuable. 

I also would like to know if you have any back issues avail- 
able. If so, could you send me a price list? Thank you. 

Mark L. Reynolds 
San Diego, Calif. 

[Thanks, Mark, for the input. Yes, back issues are avail- 
able. See the new ad we’ve prepared announcing how to get 
back issues, which appears elsewhere in this issue, for details. 
Also, we trust you’ve noticed that we’ve added a new section on 
collecting with this issue.] 


Wanted: Articles and Workshops on Yo-Yo Making 


I am planning to attend the IJA/Yo-Yo Conference in 
Los Angeles in July 1990. I would be interested in attending 
workshops on making yo-yos. Also, could you print some ar- 
ticles in your newsletter on how to make your own wooden 
yo-yos, including information on equipment needed and tech- 
niques? Thanks. 

Joe Siegel, “Yo-Joe" 
Sherman Oaks, Calif. 

[Good ideas, Joe. We'll definitely consider the idea of a 
workshop on yo-yo making at the IJA conference. Is there any 
reader out there who would like to volunteer to teach it? We did 
run a brief article on how to make your own yo-yo, by Dr. Tom 
Kuhn, in our very first issue, Volume I, No. 1.A few copies are 
still available for $2 postpaid. See our special ad in this issue 
on purchasing back issues. ] 


Still Very Interested 


My son, Joey, recently did another Art Fair for over 300 
kids, I now see more yo-ing in our elementary schools, 
however, not much interest at Joey’s level [10th grade; Joey’s 
brief essay was the winner in last year’s contest, “Why Are Yo- 
Yoers Better Students?", the results of which appeared in the 
March-April 1989 issue — the Editor}. 

He is still very interested. He always has his yo-yos with 
him. This year he’s on the varsity swim team, the National 
Art Honor Society and the Olympics of the Mind Team! 

Thank you for your encouragement and support. 

Unfortunately, we missed the Smothers Brothers’ most 
recent appearance in New York, but I’m happy to see that 


our recommendation to list their tour dates has paid off for 
others. 
Thanks again. 
Jean Dolan 
Fair Oaks, N.Y. 
More Tricks, Please 


Thanks for publishing such a fine newsletter about yo- 
yos, I enjoy reading it very much and always look forward to 
receiving my next issue. I especially enjoy the “Tricks" sec- 


/ 14 Years of Happy Owners! 

/ Each Yo-Yo Hand Tuned and Tested 

/ E-Z Access to Knots and Tangles 

/ The Yo-Yo That Started the Fine Yo-Yo Revival 
/ Looks Good, Feels Good, Works Great - No Jive! 


» Get intimate 


includes: 
* Drawstring Pouch 
© 60 Feet of String 
e 2 Spare Axle Sleeves 
¢ Instructions 


tion. I hope to sce you go into a full-fledged magazine so that 
maybe some of the more complicated tricks can be more 

y illustrated. 

I was reintroduced to yo-yos last Christmas (1988) when 
my daughter thought of giving me one for a gift. I have since 
purchased several others. My collection thus far consists of a 
“Klutz” (from my daughter), Tom Kuhn’s “Woody,” “Man- 
dala" and “Silver Bullet," a “Yo-Yo Man Yo-Yo" and “Trick- 
ster" from Hummingbird, and Duncan’s “Professional” and 
“Gold Award" yo-yos. I also have on order a “Roy Rogers" 
and “SmoBro Yo" from Tom Kuhn. 

Ive learned quite a few tricks in the past year. I am, 
however, having a hard time getting the hang of “The Man 
on the Flying Trapeze" trick. 1 know! Practice, practice and 
then practice some more. Any advice, though, would be most 
appreciated. 

Most of my yoing is done while on breaks from ao 
where I work. I am a draftsman for an architectural firm. I’ve 
been working there for a little over six years. My interest in 
yoing has gotten different reactions from my co-workers. 
Some show a shared interest, while others think I’ve “looped 
my loop." But, I shall forge on in my effort to become the 
best darned yoist in Topeka. 

How does one go about becoming a yo-yo demonstrator? 

I would like to help more people in Topeka get interested 
in yoing. Is there any way of getting any of the professional 
yoists to come to our area? 

I would like to purchase the tape, “It’s Yo-Yo Time!" 
(check enclosed). fe will come in handy the next time some- 
one asks me to put on a show, which happened at our recent 
office Christmas party. I was kind of caught off guard. I did a 
few tricks and got a nice round of applause. The tape might 
make for a more enhanced performance. 

again for a most enjoyable and informative publi- 


ANATOMY C 


with your Yo- 
Yo. You will 
be tested! 


WHAT MAKES 
THIS YO-YO 
A CLASSIC? 


>, 


LASS 


maim 
~ 


~~ \ DISSECTION OF THE 
ae NO JIVE 3-IN-1 YO-YO 


Z , 


‘Replaceable |; 
Axle Sleeve | 


Halves Reversible == \ 


[YESI Send me the classic NOJIVE 3-in-1 Yo-Yo Autographed 
| by Dr. Tom Kuhn - $20. postpaid. 


Name Phone 
l Address 
City State Zip 
| Pay by check, money order or VISA/MC: 
Card No. Exp. 
[TOM KUHN CUSTOM YO-YOS LTD. D 
2383 CALIFORNIA STREET 
SAN FRANCISCO, CA 94115 - (415) 921-8138 © 


cation. Keep up the good work. 
Larry Shirley, “Loopin’ Larry" 
Topeka, Kans. 


Hooked 


I'm 15 years old and started yo-yoing 9 months ago when 
I saw Paul Buethe demonstrating in a toy store. Boy, was I 
hooked! : 

Since then I’ve helped him demonstrate at libraries, fairs 
and stores. I’m already performing tricks like “The Roller- 
coaster," “Two-Handed Loop the Loop," “Ride the Horse,” 
“Milk the Cow,” “Punch the Bag" and at least 100 more! 

But I want to learn more, so I turn to you and your 


newsletter. 
Mark Peet 
Lodi (“Yodi"), Calif. 


Yo-Yoers and Non-Yo-Yoers Alike! 
Join the Smothers Brothers Fan Club Today! 


Your $8 first-year’s THE 
SM ORES 


membership brings you: 
A photograph of Tom and Dick 
Smothers, an official Fan Club member- 
ship card, a full-color poster of the Yo-Yo 
Man in action, the SmoBro Newsletter, a 
“Just Say YO!” bumper sticker, two 
Smothers Brothers patches, a biography 
of the brothers, a silhouette sticker of the 
brothers and a listing of their concert ap- 

ces. 


Send your check or 
money order today to: 


BROTHERS 


FAN CLUB 


P.O. Box 74130 
Los Angeles, CA 90004 
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Make it Permanent 


I love your larger issues with the larger ads. You asked 
for ideas for a full fledged magazine. Here’s one: Make it 
permanent! Please! 

Aaron Sugiura 

S. San Francisco, Calif. 


PROFESSOR YO-YO SAYS... 


Yo-Yos are a Terrific Advertising 
Promo; Let’s Have More of Them 


Giving out yo-yos at a trade-show booth can boost sales 
receptivity by as much as 400% or more. At least that’s the 
result of one company’s experience. 

First, a little background: In our other life, we (that’s an 
editorial “we"; we should write “I," but first-person-singular 
sounds pompous) are also the editor of an industry newslet- 
ter, Cellular Sales & Marketing, and cover all of the relevant 
conferences for the cellular and mobile radio industries. 

That’s how we happened to notice that D&L Communica- 
tions Inc. of Ft. Wayne, Ind., was giving out free yo-yos with 
its company logo on the side at the show for Telocator, the 
radio common carrier trade association. 

Naturally, we couldn’t resist stopping by the booth and 
playing with their yo-yos for a while. Somehow we just cannot 
resist dazzling any available audience for as long as they'll let 
us. (The trick is to leave them wanting more, a trick we 
haven’t fully mastered yet.) Anyway, we asked them to let us 
know how the yo-yo worked as an attention-getter. Here’s 
what sales engineer Larry Wheeler wrote: 

"Thanks for stopping by our booth at the Telocator show. 
The yo-yos were an excellent attention getter! We feel that 
our pom epee was increased by at least 400%. During follow- 
up calls, they gave ’instant recall’ to those who attended the 
show. 

‘Have you had similar situations with clients whom you 
have performed for? Tell us about them. This is yet another 
way to spread around the philosophy of yo. 


IF YOU BELIEVE IN WHAT WE ARE 
DOING, PLEASE SUPPORT OUR 


ADVERTISERS AND 
TELL THEM THE REASON WHY. 


BACK ISSUES OF YO-YO TIMES 


While supplies last, a few copies of each back issue of 
Yo-Yo Times are available, including: #1-1, 1-2, 1-3, 1-4, 
1-5, 2-1, 2-2, 2-3, 2-4, 2-5 and 2-6. If an issue is out of stock, 
we will send you a photocopy of the issue, unless you 
specify otherwise. Send $2 for each copy ordered. 
Nek pe to the U.S., Canada and Mexico. For other 

oreign orders, add $1 for postage and handling per issue, 
except for #2-5, add $1.50 and #2-6 add $2). Write to: 


Back Issues, Yo-Yo Times, 
P.O. Box 1519 Herndon, VA 22070 
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The Research and ray ee Publica- 
tion about Spinning Tops, Gyros, 
Rotating Toys & Related Devices 

Displaying your collection/History/Sa 
Patent reprints, games, articles, how-to's, les, yo- 
yos & tops appearing in art as well as old recent 

Issue pictures, such as the “Go-Go Ring,” a removable yo- 

i yo mounted on a ring. Unusual usage of terms, sources. 

I Add fact to your fun with Spin-Offs 

| 3 issues/year. Actual top included in Spring issue. 

i $18/year or $30/2 years/Overseas add 

Make check payable to T.Place. Mail to: 
Spinning Top Museum, 380 N. Pine, Burlington, WI 53105 


CLASSIFIED ADS 


If you would like to place a classified ad in this section, 
the cost for an ad is 10 cents per word, with a minimum 
charge of $2.50. Single lines standing by themselves (e.g., 
“Let’s Trade Yo-Yos!”) are $1 each for up to 8 words. We 
will print the first few words in boldface unless you specify 
differently. 

Yo-Yo Times assumes no responsibility or liabilities for 
any claims contained in any ad. Let the buyer beware! 

WANTED TO BUY: Top Dollar Paid for old and unusual 
yo-yos, contest patches and related memorabilia from all 
companies. Send information to: David Hall, 1304 Man- 
zano N.E., Albuquerque, NM 87110. 

WANTED: Yo-yoers (over 21) who enjoy working with 
kids. New program. No travel. Good earnings. Please 
reply by resume or letter, co Yo-Yo Times, P.O. Box 1519- 
PYM, Herndon, VA 22070. No calis, please! We will for- 
ward your letters along to the party that placed this ad and 
who wishes to remain anonymous at this time. 


SUBSCRIBE TODAY 


[_] YES! Enter my subscription to Yo-Yo Times. 
Enclosed is my subscription payment as follows: 
(Payment must be made with order. 
Subscription will begin with next issue. 


= 
| 

| 

! 

1 

| 

I 

Please allow 4-6 weeks for delivery.) . 
1 year of Yo-Yo Times $12.00 
2 years of Yo-Yo Times $18.00 ! 
| 

3 years (SAVE $12.00) $24.00 | 
| 

| 

| 

| 

] 

i 

| 

| 

| 

| 

I 

| 


(International subscribers add $6 per year for 
postage & handling) 3-1) 

NAME 
ADDRESS 


CITY STATE ZIP 


Mail this coupon today to: Yo-Yo Times, 
P.O. Box 1519 Herndon, VA 22070 


‘} tga 


AD.VO":), paono0ooR 


1665 E. 18th St., Suite 207, Tucson, Arizona 85719 
(602) 623-9981 FAX #(602) 792-1206 


AD-YOs ARE KEPT 
FOREVER! 


ASK ABOUT 
OUR YEAR-ROUND 
GIFT-YOS 


AD-YOS PROMOTE YOUR BUSINESS! 
AD-YOS PROMOTE YOUR ORGANIZATION! 
PROMOTE YOURSELF! 
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FROM THE MAKERS OF... 


A great wooden yo-yo. 
Ce) Light-catching diffraction patterns on each side. 
AS Available in a variety of colors. 


The same great wooden yo-yo with a 
/ patented leather belt strap. 


A finely tuned yo-yo 


2 "for performance to the second power". 
Black finish with light-diffractive sides and a black string 
Each half custom balanced and hand tested. 


; Black leather belt strap. 
(YO SQUARED) 


Been 502 Broanway ScHENEctTaADY NEw York 12305 518-393-8150 


ZBA 


IMPORTANT SUBSCRIPTION RENEWAL NOTICE: 
Is your subscription about to expire? Check the date on the top line of your 
mailing label below. If it is “2/90” or earlier, this is your last issue! You will 
receive only one renewal notice. If you have not yet renewed, do so today! 
Please write your "account number" (it’s in the upper left-hand corner of the 
mailing label) and the word “RENEWAL” on your check. Send $12 for a one-year 
renewal, $18 for 2 years or (best deal!) $24 for 3 years. RENEW TODAY! 


BULK RATE 


Yo-Yo Times US. — 


P.O. Box 1519 . MERRIFIELD, VA 
Herndon, VA 22070 PERMIT NO. 328 
; 


CHECK MAILING LABEL. SEE NOTICE ABOVE. 


